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MissionAbout MetroMBA
Believing in the 
intrinsic value 
of Graduate 
Management 
Education, we 
produce thoughtful 
content about 
the issues facing 
business school 
applicants and  
help equip them 
with the information 
they need to gain 
admission to the 
school best suited 
for them within  
their target metro.

MetroMBA is a media platform and community providing graduate management education 
(GME) content and admissions resources to young professionals.  The site enables users 
to research and identify the graduate business programs best suited for them, providing 
helpful admissions tips, career advice, and the ability to focus on specific GME program 
offerings by geographic region.

Eliot is a Wharton MBA with over  

18 years in the field of MBA admissions.  

He has helped grow MetroMBA into  

a leading platform providing news,  

advice and resources for MBA applicants 

seeking the right business school as  

well as helping business schools find  

the right candidates.

ELIOT INGR AM
Co-founder & CEO

MAT T KORMAN 
Managing Editor

GR AHAM RICHMOND
Co-founder 

Matthew Korman joined the Metro 

MBA team after several years working 

as a writer, editor, and public relations 

specialist in the music, sports, politics, 

and tech industries. He manages the 

content and editorial direction of the 

site, as well as the social  

media strategy.

Graham is a Wharton MBA with 

over 20 years of experience in MBA 

admissions. As Cofounder, Graham 

has used cutting edge marketing and 

technology to deliver an unmatched 

user experience for MBA applicants.   

He is a frequent presenter at higher 

education industry conferences.
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Why Partner With MetroMBA

87%
COLLEGE GRADUATES

ANNUAL USERS

MALE FEMALE

 WANT TO BE CONTACTED 
BY ADMISSIONS RECRUITERS

ARE LOOKING TO BEGIN A PROGRAM  
WITHIN THE NEXT 6-9 MONTHS

BASED IN THE U.S.

WILLING TO RELOCATE

USERS 18-24

AGE

USERS 25-34

USERS 35-54

320K 

55% 71%
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MetroMBA provides young 
professionals across the 

globe with easy access to 
information about graduate 

management education, 
extensive school profiles, 

admissions tips & tools, 
and a community of fellow 

applicants to business school.

Resources
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What We Do
MetroMBA provides 
content, advice, 
resources and robust 
school profiles that 
users can sort by 
metro or by their own 
custom search.

Our users are 
interested in full-time, 
part-time, online, 
Executive and even 
specialized masters 
programs - making 
our site a premier 
destination for active 
applicants who need 
help navigating the 
admissions process.
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Advertising Packages

Since working with MetroMBA, 
our MBA program at Mount Saint 

Mary’s University has seen a 
15% increase in the number 
of qualified inquiries for any 
particular term. This, in turn,  

has led to an increase of 
applicants and enrolled students.

— ALBERT R AMOS
Director of Graduate Admissions, Mount Saint Mary’s
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Lead 
Generation 
Package
The Applicant 
Prospector Service 
and Customized Lead 
Generation Forms 
combine to deliver 
you high quality leads 
who self-identify as 
being interested in 
your specific program 
or in programs that 
are similar to yours.  
This gives you the 
opportunity to add 
these potential 
candidates to your 
communication flow 
and recruit them.

Includes
Applicant Prospector 
Service Subscription 
& Customized Lead 
Generation Form on 
School Profile

Applicant 
Prospector 

Service captures 
MetroMBA site 

user information 
across the platform 
and delivers them 
to you based on 

matching program 
or region of 

interest

Custom lead 
forms give you 
the information 

you request 
from candidates 

interested in 
your program
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Banner 
Advertising
Increase your brand 
awareness and 
target our audience 
of active business 
school applicants 
with a custom 
campaign across 
key elements of 
our platform.  You 
can choose to run 
ads based on a 
geo-targeted area, 
based on your metro 
region or across the 
entire platform.

Geo-targeting or 
Metro-specific 

advertising 
available
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Profile 
Enhancement 
Package
Increase conversions 
by gaining direct 
access to candidates 
interested in your 
school.  Combine 
event promotion, 
premium listings, 
and branding 
placements to 
target applicants 
throughout the 
admissions process.

Includes
Featured School 
Highlight, Premium 
Page Listing,  
Call to Action  
Links, Sponsored 
Event Listings
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Sponsored 
Content 
Sponsored Content 
puts your most 
important stories 
and program 
updates in front 
of our users.  
MetroMBA is a 
trusted source  
of MBA news  
and information  
— a perfect place  
to deliver your 
branded content.
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Database 
Email 
Marketing
Dedicated emails 
with clear calls to 
action can drive 
leads back to your 
website or database.  
Our ability to 
segment our users 
result in strong 
open rates and user 
interaction with the 
content you provide.

Choice Of
Full Database Blast, 
Micro-targeted, 
Automatic Emails 
upon Registration

Segment the 
database to 
target your 

message even 
further (i.e. 

international 
candidates, 

location 
interest, 

program of 
interest)

Reach 
MetroMBA 
Registered 

Users directly 
with a well-

crafted email to 
their inbox

Reach 
candidates 

immediately 
when they 
register at 
MetroMBA
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Advertisers



14/   REACHING PROSPECTIVE MBA APPLICANTS  DIGITAL ADVERTISING WITH METROMBA

Rate Card

LEAD  
GENERATION 

PACKAGE

SPONSORED 
CONTENT  
ARTICLES

METROMBA 
LISTING

DATABASE  
EMAIL  

MARKETING

METROMBA 
PREMIUM  
BUNDLE

BANNER 
ADVERTISING

PROFILE 
ENHANCEMENT 

PACKAGE

INCLUDES
Applicant Prospector  
Service Subscription

 
Customized Lead Generation 

Form on School Profile

Articles can be created with 
MetroMBA Editorial Staff or 

republished from your source

Do you just want a basic profile 
and a listing on MetroMBA 

without a marketing campaign?  
Contact us for rates based  

on location

EMAIL BLAST OPTIONS
Full Database Direct Email

Micro-targeted Email
Auto-Generated Email Upon 

Registration

Includes the Lead Generation Package,  
Banner Advertising & Profile Enhancement 

Package at a special discounted rate.

INCLUDES
Run of Site: Ads rotate 

throughout the MetroMBA site 
— ads can also be geo-targeted 

or metro-specific

INCLUDES
Featured School Highlight, 
Premium Page Listing (no 

GMAT, no work exp., etc), Call 
to Action Links, Sponsored 

Event Listings

$12,000 / ANNUALLY
50% SAVINGS

$2,000 / MONTHLY

INTERESTED IN LEARNING MORE?  
Contact our team to discuss customized packages to fit your budget and recruiting goals.  

Volume discounts and special pricing may be available.
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Contact Us

mike@clearadmit.com

516-655-5091

ryan@clearadmit.com

570-881-8644

METROMBA
2101 Brandywine St.Ste 202
Philadelphia, PA 19130
www.metromba.com

MICHAEL TARANTINO
Director of Sales

RYAN NEMETZ
Director of Client Services


