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About MetroMBA

MetroMBA is a media platform and community providing graduate management education
(GME) content and admissions resources to young professionals. The site enables users
to research and identify the graduate business programs best suited for them, providing
helpful admissions tips, career advice, and the ability to focus on specific GME program

offerings by geographic region.

ELIOT INGRAM
Co-founder & CEO

Eliot is a Wharton MBA with over
18 years in the field of MBA admissions.
He has helped grow MetroMBA into
a leading platform providing news,
advice and resources for MBA applicants
seeking the right business school as
well as helping business schools find
the right candidates.

GRAHAM RICHMOND
Co-founder

Graham is a Wharton MBA with
over 20 years of experience in MBA
admissions. As Cofounder, Graham

has used cutting edge marketing and
technology to deliver an unmatched
user experience for MBA applicants.
He is a frequent presenter at higher
education industry conferences.
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MATT KORMAN
Managing Editor

Matthew Korman joined the Metro
MBA team after several years working
as a writer, editor, and public relations
specialist in the music, sports, politics,
and tech industries. He manages the
content and editorial direction of the

site, as well as the social
media strategy.

Mission

Believing in the
intrinsic value

of Graduate
Management
Education, we
produce thoughtful
content about

the issues facing
business school
applicants and

help equip them
with the information
they need to gain
admission to the
school best suited
for them within
their target metro.




Why Partner With MetroMBA

1% 425 ©

WANT TO BE CONTACTED
BY ADMISSIONS RECRUITERS WILLING TO RELOCATE @

320K

50%|60% 87% | 70%

COLLEGE GRADUATES USERS 35-54

X
-y

ARE LOOKING TO BEGIN A PROGRAM — | —— | —
WITHIN THE NEXT 6-9 MONTHS e 3

BASED IN THE U.S.
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WICE - NEWS - CALENEISR -

What We Do

MetroMBA provides
content, advice,

: resources and robust
e e, e school profiles that
users can sort by
metro or by their own

MEA i MLEHIGH | tama
tion Path m ik CUStom Search.

TSl WieeGmiCevy  TpBAReubesTie interested in full-time,
'S:_hl]u'cfﬂu:q:ﬁg;— I 3 fives £ ., ‘Guggeniveim Fartners Sumimer inwership? Wk of LEX. Consulting : :
bricid i e ) part-time, online,
— — / Executive and even
— ; == \ specialized masters
programs - making
our site a premier
destination for active
applicants who need
help navigating the
admissions process.

(MBA rews Trom All Regions

Dayton Univercty = MBA @0ayton Rice Univercity = MBAGIR ca

LeBow College of Business — Drexel University

REGISTER 7O RECEIVE A FREE RESUME GUIDE

v lndszles
= Touston s ke 7 7en
= Dallas, o b ot hard i3 k0o
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Advertising Packages

Since working with MetroMBA,
our MBA program at Mount Saint
Mary's University has seen a

15% increase in the number

of qualified inquiries for any
particular term. This, in turn,

has led to an increase of
applicants and enrolled students.

— ALBERT RAMOS
Director of Graduate Admissions, Mount Saint Mary's
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Learn More
FIrst Name®

]
LastMeme”
Emzll Addiess”

Primary Program of Interest

Birthdate™

Mailing Aidress
Country

Mam= *

Custom lead
forms give you
the information

you request
from candidates

interested in
your program

Emaill *

Select Reglons of intesests ¥

Dezree Programs of Interest: *

¥8 FREZ 2 83 ST Te MRS EA T

Rregister with MebroMB24 bo receive resources,
aovice and exelusive offers 3 wou raseses
Pureve vour @reduste Dusimess scheol options.
Get 2 frec resisme guide when pou negister.

erh and

T
SUBMIT & 101N METROMBA

id METROMBA

YOUr MELrD, Your MEA

This candidate has expressed interest

in your program.
Date

2018-05-04 481414

Hame

Prigrity Lead

Regions

LT L

Programs

Fulllime MBA Parl time MEA
Email

Lecuimaigmail com

You are racaiving this s-mail because you have optad-in to the MabioMBA Apg

Frospector Semvice

- Tha VatroWES Team

Applicant
Prospector
Service captures
MetroMBA site
user information
across the platform
and delivers them
to you based on
matching program
or region of

interest
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Lead
Generation
Package

The Applicant
Prospector Service
and Customized Lead
Generation Forms
combine to deliver
you high quality leads
who self-identify as
being interested in
your specific program
or in programs that
are similar to yours.
This gives you the
opportunity to add
these potential
candidates to your
communication flow
and recruit them.

Includes

Applicant Prospector
Service Subscription
& Customized Lead
Generation Form on
School Profile




PSS THE MEA BUILT FOR
LAGE

Banner
Advertising
Geo-targeting or

Metro-specific Increase your brand
advertising awareness and
available .
target our audience
of active business
school applicants
with a custom
campaign across
key elements of
our platform. You
e —— can choose to run
Personalized Education Path adS based on a
geo-targeted area,
based on your metro
region or across the
PART-TIME MBA PROGRAMS entire platform.

W e -
Top MBA Recrulters: Guggenheim Partners .
Wikat b o Surrwrmier Inteenehip aned
Wity Shiowld The Interesr=d?

USCMarshall |

P LEHICH UNIVERSITY | -MBA LEARN MORF

- FULL-TIME MBA PROGRAMS
Mount @
M E T R O M B A BE INNGYATIVE. BE COLLABORATIVE BE GLOBALLY ORIENTED

MOUMT SAIMT HARY'S UNIVERSITY MEA PROGRAM

CHOGLS. NEWS - - GMAT ADVICE - CALENDAR -

EXECUTIVE MBA PROGRAMS

FEABN WMABE

REGISTER TO RECEIVE A FREE RESUME ' »

June MBA Deadlines You Need to Know > dline 3013 i ml::ﬂwé:u Tracke Wia
£ 2 ather hor Bus

Lizs Are

.

Eam a Probassional MBA from SMU Cax.

sive offers as wou ressoch and
ate e shonl ammars

= 2 ida rhanyouragilar.
Featured Schook e r ¥
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Profile
Enhancement
Package

Zicklin School of Business — :
Baruch College Increase conversions

. il i Flatiron District, Manhattan by gaining direct

E DREXEL LEBOW

i Programs access to candidates
i Time M8 interested in your
school. Combine
event promotion,
premium listings,

and branding

placements to

Zicklin School of Business — Baruch College

e 3\

il L EARN MORE|| [peanuings anD eveNTs target applicants
throughout the

admissions process.

Deadline

Includes

Featured School

All Day Highlight, Premium
Page Listing,

Call to Action
Links, Sponsored
Event Listings
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QMNLINE ~ BUSINESS SCHOOLS ~ NEWS ~ RESOURCES - GMAT ADVICE ~ CALENDAR -

How Virtual Work Can Learn from the Virtual Classroom

Sponsored Content

How do you connect a workforce spread across different cities, countries and continents?

MARSHALL SCHOOL OF BUSINESS — USC

Downtown

Finding the answer to that question is among the biggest challenges and opportunities for modern organizations—busingsses, non-profits

Want to stay up-to-date on all things
MEBA & Young Professional?

Sign up for the MetroMBA Newsletter!

fitutions alike. Virtual collaboration and telecommuting are nothing new, but the technology that supparts these Programs
precticesis g faster than it ever has bef fact, the first trend in Deloitte’s 2017 Global Human Capital Trends report in e " bt
that the con pressure to adapt to digital transformation and create “the organization of the future” is the most important challenge
facing executives around the world

(

Virtuzl collaboration is rapidly becoming impaortant in the academic world as well, with leading schools ke USC Marshall offering mostly
ucation programs, including its top 10 online MBA program ms challenge and teach students to learn, collaborate
and communicate more effectively invirtua! classrooms as well 25 in business settings.

How Virtual Work Can
Learn from the Virtual
Classroom
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Sponsored
Content

Sponsored Content
puts your most
important stories
and program
updates in front

of our users.
MetroMBA is a
trusted source

of MBA news

and information

— a perfect place
to deliver your
branded content.
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TAKE THE BiG DATA N B SCHOOL SURVEY!
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Upcoming Events Include

ut o this excitin

REGISTER NOW

o @ 0

Ragister to attend one today!

Reach

Segment the
database to
target your

message even
further (i.e.

international

candidates,
location
interest,

program of
interest)

MetroMBA
Registered
Users directly

with a well-
crafted email to
their inbox

DC. May 3, 2018 | Maw York, May §, 2013 | Toronto, May 6,

2= and be eligible 10 3poly

porturity.

MBA@SYRACUSE Whitman

SYRACUSE UNIVERSITY

MBA@Syracuse is the top-ranked online MBA program from the Martin
J. Whitman School of Management at Syracuse University. To better
serve aspiring MEA candidates, the program offers a GMAT waiver
for professionals who have at least five years of work experience.

For years, Whitman has been committed to innovation in distance
tearning, and we have brought that same level of guality and flexibility o
MBA@Syracuse. Students in the program have the opportunity to

Earn a top-ranked online MBA without relocating.

Attend live, online classes taught by Syracuse faculty
Complete high-guality, immersive self-paced coursework.
Participate in residencies in U.S. and international cities

With six career-focused specializations, MBA@Syracuse is
preparing tomorrow's leaders for the future. Don't let the GMAT stop
you from achieving your goals. Learn more about MBA@Syracuse
foday.

REQUEST MORE INFORMATION HERE >>

Mastin J. Whitman School of Managsment u m
Syracuse Universay L)

721 University Ave., Suite 315

Syracuse New York 13244-2450

Reach
candidates
immediately
when they

register at
MetroMBA
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Database
Email
Marketing

Dedicated emails
with clear calls to
action can drive
leads back to your
website or database.
Our ability to
segment our users
result in strong
open rates and user
interaction with the
content you provide.

Choice Of

Full Database Blast,
Micro-targeted,
Automatic Emails
upon Registration




E1rs Graduate BaruchcollEGE Advertisers

Management

AdmiSSion ZICKLIN SCHOOL OF BUSINESS

Council®

BLEHIGH |vpa  USCMarhall
Northwestern|Kellogg @ w7V Erst:y ol Buins

DREXEL UNIVERSITY

LeBow

College of Business

N1 3

UNIVERSITY of

Whitman DAYTON

SCHOOL of MANAGEMENT
MBA@DAYTON KoGop SCHOOL
SYRACUSE UNIVERSITYo of

BUSINESS

kS

Mount ¥

SMU/COX %"Mtyy MBA@UNC
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Rate Card

LEAD PROFILE
BANNER
GENERATION ADVERTISING ENHANCEMENT
PACKAGE PACKAGE
INCLUDES INCLUDES INCLUDES 4
Applicant Prospector Run of Site: Ads rotate Featured selicel H'Qh"ght'
Service Subscription throughout the MetroMBA site FiEmIL PRgR LS (e
i i — ads can also be geo-targeted A, MO TSI, Cel, (CEIL
Customized Lead Generatlon o o geciﬁc 9 to Action Links, Sponsored
Form on School Profile p Event Listings

METROMBA Includes the Lead Generation Package, $12,000 / ANNUALLY

PREMIUM Banner Advertising & Profile Enhancement 50% SAVINGS
BUNDLE Package at a special discounted rate. $2,000 / MONTHLY

SPONSORED DATABASE METROMBA
CONTENT EMAIL LISTING
ARTICLES MARKETING

EMAIL BLAST OPTIONS Do you just want a basic profile
Articles can be created with Full Database Direct Email and a listing on MetroMBA
MetroMBA Editorial Staff or Micro-targeted Email without a marketing campaign?
republished from your source Auto-Generated Email Upon Contact us for rates based
Registration on location

INTERESTED IN LEARNING MORE?
Contact our team to discuss customized packages to fit your budget and recruiting goals.
Volume discounts and special pricing may be available.
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MICHAEL TARANTINO
Director of Sales

mike@clearadmit.com
516-655-5091

RYAN NEMETZ
Director of Client Services

ryan@clearadmit.com
570-881-8644

METROMBA

2101 Brandywine St.Ste 202
Philadelphia, PA 19130
www.metromba.com

Wkl METROMBA
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